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WHILE THERE ARE A GOOD NUMBER OF TECH-SAVVY HIPSTERS OUT THERE THAT UNDERSTAND TERMS LIKE ‘'STATIC WEB', 'DYNAMIC
CONTENT', 'USER-GENERATED', ‘CLOUD COMPUTING', AND 'SEMANTIC WEB', THE MAJORITY OF NONPROFITS DON'T TALK OR UNDER-
STAND SUCH TECH SPEAK. SO, TO SIMPLY FOR THE NONPROFIT MASSES, | PRESENT HERE AND FRAME VERY SIMPLE DEFINITIONS AND
INTERPRETATIONS OF WEB 1.0, WEB 2.0 AND WEB 3.0.

TEXT HEATHER MANSFIELD, DIOSA COMMUNICATIONS, CREATOR OF NONPROFIT TECH 2.0

WEB 1.0

= WEBSITES,

E-MAIL NEWSLETTERS AND
'‘DONATE NOW' BUTTONS

Web 1.0 is one person or organization push-
ing content out to many people via websites
and e-mail newsletters. The donation process
is not interactive or public. You donate and
then receive a ‘Thank You' email. It's one-way
communication.

WEB 2.0

= BLOGS, WIKIS,

AND SOCIAL NETWORKING SITES
At its core, Web 2.0 is the beginning of
two-way communication in the online public
commons. People can post comments and
converse with your organization in public
for all to see. It's one person or organiza-
tion publishing content to many on social
networking sites who then re-publish your
content to their friends, fans, followers, con-

nections, etc. Donating is a public experience.

Friends, fans, followers, connections, etc. on
social networking sites see your giving and

fundraising activity through widgets, Apps,
and peer-to-peering fundraising tools, like
fundraising pages.

function like e-mail newsletters in Web

1.0... to drive traffic to your mobile website.
Text-to-Give technology allows quick, easy
donations on your mobile phone inspired by

All of these tools are now affordable for
nonprofits (even mobile marketing tools!).

It's just @ matter of keeping up and finding the
staff time - and the right person on staff -

to master Web 1.0, Web 2.0, and Web 3.0

WEB 3.0

= MOBILE WEBSITES,

TEXT CAMPAIGNS AND
SMARTPHONE APPS

Web 3.0 is all of the above except that the
Web experience is no longer limited to
desktop and laptop computers while station-
ary in one place. It's the Internet on the go
fueled by mobile phones and tablets. Mobile
websites must be designed to be easily read
on mobile devices. Group text campaigns

urgent calls to actions. Smartphone Apps
enable content to be published and shared
easily while on the go. Effectively donating
via smartphone Apps doesn't exist yet, but
its coming. Very soon.

WEB 1.0 + WEB 2.0 + WEB 3.0

= INTEGRATED WEB
COMMUNICATIONS

What's important to understand is that all
three eras of the Web are complimentary and
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build and serve one another, rather than
replace one another. They can also over-
lap. You use Web 2.0 tools to drive traffic
to your website, to build your e-mail news-
letter list, and to increase visits to your
Donate Now buttons. You use your Web
2.0 communities to launch your Web 3.0
campaigns. And you use your Web 3.0
tools to grow your communities on
social networking sites and to send
supporters and donors to mobile
versions of your e-mail newsletter
‘Subscribe’ and ‘Donate Now' pages.

And while many nonprofit commu-
nicators are overwhelmed by all
these new tools, it's important to
understand that there has been a
paradigm shift in web communi-
cations. Some supporters and do-
nors still prefer to be engaged by
your nonprofit Web 1.0 style. Oth-
ers think ‘e-mail is for old people’
and consistently get most of their
content and inspiration from social
networking sites. Web 3.0 will organize
the masses in ways never seen before
through geolocation, group texting and
mobile websites, and much of it will be
done via Facebook, Twitter, MySpace and
FourSquare smartphone Apps.

Bottom Line: There's no ‘One Fits All' com-
munication tool or tool set anymore. Age,
class, race, gender and location play huge
roles now in how people want to receive
information and calls to action from non-
profits. The good news is that all of these
tools are now affordable for nonprofits
(even mobile marketing tools!). It's just a
matter of keeping up and finding the staff
time - and the right person on staff - to
master Web 1.0, Web 2.0, and Web 3.0.
Those nonprofits that do it best will be the
most successful in sharing their mission
and programs, creating social change, and
securing and maintaining new donors.
That's my take. How about you?

nonprofitorgs.wordpress.com
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